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Thinking back 10
e years, how would
you define the
state of
communication
' "ix  evaluation and
e measurement at

)\ that time?
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10 Years Ago

AVES

Afterthought
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NPri mirti ve and al most

on news clips with rudimentary
measurement for those that would pay

N\

mor e. O
- Barry Leggetter

nlt was stil ]l very m

optional extra rather than as central to

organi zati onsoOo c¢commu
-Francis Ingham

NMul ti1 pli1 ers were st
outrageous reach/impressions

N\

cal cul ati ons. o
I Tina McCorkindale
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Now in 2018, how |
would you define
the state of
communication
evaluation and
measurement?




NEval uatil on and measur ement

Important to the PR sector. AMEC has seen positive
O a results from a 10 years Global Education Program with
fewer PR and communications professionals using

AVEs but switching to AMECOSs
Frame work (I EF). OO

I I teg rated - Barry Leggetter

NMore organizations are |1 nk

outcomes. O
| Joseph Truncale

NThere has never been a (gr es

I n C O n S | S t e n t/Pat C h y of measurement and evaluation or such a desire to

understand and learn more about it. However, a lack of
widespread understanding and education is still the

Speed Achilles heel of our industr
I Richard Bagnall

NWe have the chance to trans

dat a. o
- José Manuel Velasco
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Looking Iinto a

~ crystal ball, what

do you think the
fleld of

’ communication

evaluation and

measurement will
look like I1n 20287
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In 2028

e Integration of
[ Q Automation ,, Attribution e Marketing and
Communications

No more AVES
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Over the last 10 years,
what do you think are
the most important
moments of progress
In communication
evaluation and
measurement, or
would you say there
has been no

‘ progress?
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Role of AVEs 1 Alive, dead or
dying?

NRecogni zing AVEs shoul d
major milestone- BUT, we still do not have a $$$

ANswer: equl valent that 1 s nNeasydc
around why 1t 1 s not eas

Dyl N g i Nicole Moreo

There Is less focus
on AVEs, but gap NThere has been a demonst

use of AVEs while there has been an increase In
the awareness of AMEC and the Barcelona
Principles. However, there still appears to be a
gap between awareness and translating this into
practical action for a significant proportion of the

comms I ndustry. o
I Paul Hender

exists in translating
Impact and practical
action
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Role of AMEC 1 Did we make a
difference?

NTools such as the Frf
Principles have provided a useful way for

Answer: Yes measurement teams to progress. There

Conferences. awards are many pockets (some industry led,

and education efforts some geography led and some cost led)
helped improve the where the same old approaches are being

image of the industry used, but these are shrinking and being

and established . . . .
measurement as a recognised as mcqmplete or invalid (such
AVE) . O

practice a S
I Colin Wheeler
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Role of Barcelona Principles i
Relevant?

B #amecsummit

ANswer:

Yes

Established
measurement as a
practice, as well as
setting guidance on
what best practices

should look like

NThe Barcel
made the PR industry get up and look
at the measurement industry as an

establ

amecglobalsummit.org

s hed

ona prinec

practi ce
- Aseem Sood
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~ % And, also as you look back
2 over the last 10 years, what
do you consider most
frustrating In the sense of
not making progress on
advancing one or more
aspects of communication
evaluation and
measurement?
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Frustration consists

V4

of e
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What are your
organi zat i
three priorities for

moving the field
forward for the next
year and the next five
years?
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Top Priorities ACross
Organizations

Connecting business
outcomes with

communications
Stronger culture of
efforts Growth g
management

Bridging the gap
between Reputation
academics and and Influence
professionals
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I Top Priorities for AMEC

Mastering
new

technologies Consultancy

for more
speed

Al Education
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If you found a bottle on a
q) beach, and a genie popped out
giving you three wishes, what
would you want to come true
Instantly when it comes to
communication evaluation and
measurement (assuming you
used rich and famous as your
first two wishes)?
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nNThat everyone u

AThe ability to - Mpethodg, espegsially wherit gomes
i mp a-cJosegh Truncale t o v alTing MeCprkiodale

NA rule by all g
Communications programme can
be launched if it does not have a
clear plan and healthy budget for
measurement, approved by an
AMEC me mbAseem &ood

n | woul d | ove to

end of the njour

measurement so nailed down, that

| t0OS I ncorporate
we d-c&ileen Shell

NAn end to si |l os,
sides to investing in measurement
and evaluation, and a universally
agreed methodology that is not
labor-il nt ensi ve t oJonmg
Meakin -
/ ,‘ :'h‘f‘
: o Y
R Nl 0d wi sh that c
: need to pay for evaluation. And that
they allocated 5% of their PR

AnReliable and coc sy e t(raut omat |
reliably representative) data - Francis Ingham
capt uCainoWheeler

NAnal ytics 1 nteg
not as a bolt-o n - Nicole Moreo
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nl woul d ask the (g
CEO to 1 ntroduce ¢c
Il nto his report to
- José Manuel Velasco

Nl wi sh everyone h
what 0s p-AAHison Sprag . C

NThat weod treat
evaluation as a performance
management/improvement rather
t han purely a suc
- Ben Levine

NThat the com
a more Iinsights-orientated
culture (I want to learn the

truth and | want to use this to

Improve myself in the future).

At the moment there are too
many practitioners that only
see measurement as a form of
self<f usti fi1 ca

- Paul Hender

NThat the comms 1| ng
how Important it was to prove its value in
meaningful ways and not to focus on
reporting I nflated
and that clients would be comfortable with
the importance of planning, research and
evaluation and realise that to be done

properly it has to have a reasonable
budget set agal

- Richard Bagnall

(4

N Gr eat er commi t m
- Andy West
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Thank you
B ar ry ! sZe-[\ Reemen%oatjss gtrowtfh i?\ "

the appreciation and
adoption of measurement

within public relations 1 led

by industry bodies such as agenda; built alliances;
AMEC. 0O created best practice tools

i Allison Spray that we can all use; pushed
the Barcelona Principles; and
AMECOs | ntegr
Framework; and basically

| been r el BFanti® s

think the launch of the
Barcelona Principles (as well
as the update) along with the
Integrated measurement
framework (from AMEC)
were big steps forward for
t he | ndBentLavipe O

nN*THE* most
moment was the appointment

of Barry Leggetter to run
AME C. Heds dr i

e

L

0
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Thank you
Barry!

4
What are Barryos Wi's
communication evaluation ~
measurement?

1

Greater
commitment
from clients
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The Future Starts Today

Making Measurement Real
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