
#amecsummit  Amecorg amecglobalsummit.org  



#amecsummit  Amecorg amecglobalsummit.org  

ALEX AIKEN 

Executive Director of Government Communication 

Prime Minister’s Office and Cabinet Office 
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Insight, Innovation and Integration 

into Intelligent Action 

@alexanderaiken alex.aiken@cabinetoffice.gov.uk 
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Communication 
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El Pais 2 October 2017: “There’s fake news in Catalonia too” 
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Context 



#amecsummit  Amecorg amecglobalsummit.org  

Elements of Communication 
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Prison Officer 

Recruitment 
• Ran a national campaign at a 

hyper-localised level 

 

• Exceeded 24 month recruitment 

targets in 15 months 

 



#amecsummit  Amecorg amecglobalsummit.org  

THINK! 

Pint Wreckers 

• Worked with LADbible platform 

 

• 5.4m views of video 

 

• 82,000 engagements generated 

through LADbible Facebook 

(compared to 34,000 benchmark) 
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THINK! Party Time
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12.23% 

Instagram Engagement Rate 
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OASIS 

• Objectives 

 

• Audience insight 

 

• Strategy 

 

• Implementation 

 

• Scoring / Evaluation 
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• Mapping tool: provides unique visualisation of audiences and 

locations 

• Research hub: sharing insight and evaluation across government 

• Campaign optimisation dashboards: providing real-time 

evaluation capability and benchmarks using standardised metrics 

• Data lake: unprecedented digital marketing transparency by 

scrutinsing raw digital data 

Engage Programme 
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Optimisation Dashboards 

• Presents real-time 

visualisations of all (paid) on-

line and off-line media 

 

• Overlays benchmarks for 

performance from database of 

all other comparable 

government campaigns 

 

• Benchmarks allow for pre-

campaign target setting real-time 

media 

spend 

real-time 

audience 

reach 

updated context of 

performance 
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Mapping tool 

An example of our latest and 

most advanced mapping tool for 

audience identification 
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Conclusions 

• Technological advances provide 

both opportunities and 

challenges 

 

• Enhancing real-time evaluation 

leads to really big improvements 

 

• Increased scrutiny of media 

buying improves not only 

campaigns, but also regulatory 

compliance 

 

Second Scoreboard 

WPP with J Walter Thompson 


