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Some
nistory

- The AMEC Global Business Insights Study started ten years
ago...
° a m e’- Business Monitor Survey 2008
=

- By 2012, there was a new logo and name

W )
‘..-.“BIA

1 2%

e AMEC International Business Monitor 2012

» The current branding launched in 2015 -

o
o amecC
® Global Business

o ® Insights Study 2018
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The defining trend ... industry

g rOWt h 2017 Revenues of €207

million reported by 39

members making up 32%
of AMEC membership

2008 Revenues of €42
million reported by 22

members making up 75%
of AMEC membership

2008 2012
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But it’s not always been a smooth
road

In 2008, 48% of

members expect the

general condition of the

industry to Stay the

same or get worse

INn the upcoming year

a #amecsummit
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In the 2018 survey,

849% of members
expect the industry to

grow in the
forthcoming year




The channel
revolution

In 2008... @
@ 232 Ade Friend joy of clients include

A | soclal media In
of clients include - . -
soclal media in = n . 'e W mostwork and
the scope of
projects

of members say
demand Is growing
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The technology challenge

In 2014. 37% see new/automated measurement
technologies as a potential growth activity

In 2016, 57% plan to invest in Nnew data capture &
processing technology in the coming year

In 2018, 68% say their business can compete
effectively only by investing in new technology (e.g. Al)
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A globalising industry

In 2010, 12% are developing partnerships with other
AMEC members to offer a more INnternational
proposition

In 2018, 6/% report an increase in demand for global
services, and 44% see partnerships to offer global services
as @ main focus for growth
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The credibility challenge

In 2017, 73% say fake news has had an impact on the
industry, with 34% saying clients had expressed
concerns they want the industry to address

In 2018, 69% agree that people in general are less likely
O trust media content now than two years ago
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Changes In client demands shape the
Industry

2013 - 83% find clients

asking for more insights
reporting to demonstrate
business benefits of
their work

2008 2013
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SCENE SETTER
WORKSHOP
A Changing Landscape
— What AMEC’s Global
Business Insights
Survey tells us
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o steps to your
SUcCcCess




1. Base yourself
INn Latin America,
Africa or Asia




2. Provide Integrated
measurement using a
mix of Internal and
external capabilities




3. Focus on
Financial &
Professional
Services
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5. Sit back and

have a glass of

champagne and
thank Barry




Insights primed for continued
arowth

My business is seeing stronger revenue growth from measurement and insight than last year
(% = agree slightly + strongly)

All AMEC members I 64%

The proportion observing
an expansion in the

Africa

Asia Pacific

castern Europe Industry Is at a three year

Latin America

Middle East/Asia high —up from 74% In
North America 2017 aﬂd 71% Iﬂ 2016

Western Europe
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Innovation Is a key challenge and
opportunity

My business can compete effectively only by investing in new technology (e.g. artificial
intelligence, software development etc) (% = agree slightly + strongly)

Considered and Already
rejected using

0  Keywordmatching | 61%

All AMEC members I 68%
3% § Entity extraction B 49%

Africa 50% 3% | Topielnemate N 47%

identification

Asia Pacific
4% I Influencer identification
Eastern Europe

Latin America 21% B Automated sentiment

Middle East/Asia - : :
6% . Digital tracking of online

. user journeys
North America : Y

Western Europe 1% |  Predictive analytics

Automated content
22% - generation (based on

user profiles)
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Integration continues to be a key trend

70% use a mix of

iInternal resources

All AMEC members 26% use internal and external partner
providers

resources only
Africa

Asia Pacific
Eastern Europe

Latin America

1% don't offer

2% use external
North America providers only

Western Europe

Middle East/Asia

a #amecsummit amecglobalsummit.org




